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In recent years, the uptake of service-based applications and solutions by the automotive industry has impacted

the ways in which customers interact with their vehicles. Today, consumers can benefit from services spread

across the ownership cycle - from the purchase, or leasing, of the vehicle through to its maintenance and repair.

However, as this eco-system grows, so do the risks of implementing the wrong connected service strategy or

falling behind competitor offerings. These risks will only increase in the near-future with the advent of software

defined vehicles, the proliferation of built-in features hidden behind subscription paywalls, and the continued

integration of the user's own ecosystem of services into the vehicle.

With more than 100,000 data points shared with every release, this guide takes a deep dive into the

comprehensive landscape of connected services, and examines the strategies adopted by OEMs to enable them.

Detailed insights and comparisons of key players, business models, service availability, and more are made

throughout the report for multiple countries around the world. It is updated bi-annually for the US, China, and EU

regions to account for the development of these services globally and provide up-to-date, accurate, data to aid

decision-making.
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> Which OEMs have the most 
competitive connected car 
services/apps offering?

> How aggressively are 
OEMs pricing 
connectivity?

> Which suppliers are OEMs 
relying on the most for 
different parts of their 
connected car eco-system?

> How are OEMs fitting 
connectivity across each of 
their models?

Key questions answered
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Introduction

Introduction

Section Content 

Executive Summary

An overview of the connected services provided by the different 
OEMs, the prevailing connectivity methods, pricing strategies, and 
cloud content provider support for these services.

Conclusion: There are opportunities to partner with cloud content 
providers, while also keeping the eye on connectivity and pricing 
strategy.

What’s New?

Section focusing on notable announcements, partnerships and 
acquisitions, and trends in the connected services segment.

Conclusion: The evolving environment with different strategies 
plays a relevant role in some companies’ choices. The approach is 
moving toward the implementation of microtransaction for 
services activation.

Key Findings

An in-depth look into the markets strategic and financial trends, 
the connectivity channels’ development, trial periods involved, and 
the cloud content providers involved with connected features.

Conclusion: A closer look shows the service variety with large 
differences in pricing, free trials, and upcoming trends for 
connectivity types and features.

Summary Tables

Each slide in this section details the differences each OEM group 
adopts in services’ functional mapping compared to a common 
mapping model. It also features a grid placing each brand under 
an OEM group based on its sales volume and number of 
connected services implemented.

Go Deeper Can SBD help you with any unanswered questions?

In recent years, the uptake of service-based applications and solutions by the
automotive industry has impacted how customers interact with their vehicles.
Today, in the passenger vehicle segment, the use of connected car services is
widespread - with many OEMs reaching 100% adoption rate in different service
categories. Today, an ecosystem of connected service offerings provide a wealth
of benefits for consumers and service providers alike.

This connected services segment is continuing to benefit from rapidly growing
advancements in the ecosystem. However, so do the risks of implementing the
wrong connected service strategy or falling behind competitors’ offerings. These
risks will only increase with the advent of software-defined vehicles,
the proliferation of built-in features hidden behind subscription paywalls, and the
continued integration of the user’s ecosystem of services into the vehicle.

With more than 100,000 data points shared with every release, this guide takes a
deep dive into the comprehensive landscape of connected services and examines
the strategies adopted by OEMs to enable them. Detailed insights
and comparisons of key players, service availability, and more are made
throughout the report for multiple countries around the world.

This report is updated bi-annually for the US, China, and EU regions to account
for the development of these services globally and provide up-to-date, accurate,
data to aid decision-making.
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What’s New

OEMs are moving on from premium features as standard

Trends

OEMs are changing their approach toward the SaaS integration Key takeaway

For every new Tesla, Model S, Model 3, Model X, and Model Y, the 
Standard Connectivity package will no longer come for free for the 
vehicle’s lifetime. Instead, the service will expire after eight years from 
the purchase or since the vehicle is put in service. 

Tesla’s connectivity includes gives access to most standard features 
such as Wi-Fi, map navigation, and music streaming. As of now, the 
second option is the Premium Connectivity for $9.99 a month or $99 a 
year which gives access to live traffic visualization, Sentry mode, video 
streaming, karaoke, music streaming, and internet browser.

It is not clear yet how much Tesla will charge for Standard Connectivity 
after the eight years, or if owners will have only the option to choose 
Premium Connectivity.

GM made its 3-year $1,500 OnStar Connected Services Premium Plan 
option mandatory on new Buick, Cadillac, and GMC models. This plays 
into GM’s strategy to increase revenue by boosting subscription options 
and offering a wider variety of services. 

A GM spokesperson told the Detroit Free Press that the SaaS sector is 
estimated to reach $80 billion in value in the future. So, more options 
are expected in the coming years.

The decision reflects GM's intention to enhance the ownership 
experience. Consumers get access to a remote key fob, unlimited data, 
vehicle diagnostics, Wi-Fi hotspots, and access to the OnStar Guardian 
app for roadside assistance or emergencies and more.

After three years, customers will be able to subscribe to the same plan 
or a different one, but prices have not been disclosed yet.

GM and Tesla set important precedents 
for the overall direction of the industry. 
And there are a few important takeaways 
that can be taken from this news.

• Tesla and GM set a new standard by 
introducing the possibility of OEMs 
moving away from services offered as 
standard where consumers learned to 
expect them.

• The fact that none has released clear 
figures for future pricing once the 
respective subscription plans expire 
indicates that this new business model 
is still in the development phase. 

• Tesla and GM are not the only OEMs 
adopting new models to take 
advantage of the opportunities offered 
by vehicles’ digitalization and SaaS. 
BMW too has recently made the 
headlines by introducing monthly 
subscription plans varying between $12 
and $18 for features like heated seats, 
and steering wheel, and effectively 
moving toward a microtransaction-
based model.

https://eu.freep.com/story/money/cars/general-motors/2022/08/09/gm-onstar-connected-servic
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Key Findings

Comfort & Convenience

Comfort and Convenience are the most common 
connected services being provided currently. Not only 
the number of features under this category is 
increasing over time but also the availability among 
vehicles is high as standard.

Availability of the sub feature in the category (Top 5 - Trim level availability)

Internet Radio / Music Streaming

Local and POI Search

Traffic Information

User Reviews / Reservations

Virtual Personal Assistant

Safety and Security

Safety and security are vital service categories. These 
features help the vehicle owner in case of accidents, 
emergencies, and vehicles theft. These features must 
be standard for connected cars.

Availability of the sub feature in the category (Trim level availability)

e-Call / ACN

b-Call

Stolen Vehicle Tracking

Stolen Vehicle Control

Security Alert and Parental Controls

Where? is the focus of OEMs for providing connected services 

Focus of Services

Note

OEMs’ focus in connected features development has been on Comfort & Convenience over Safety and Security features. The bar charts show each 
feature’s within the service category and their respective availability across the entire market segment.

5
Features

33
Features

64.89%

33.87%

75.87%

76.57%

83.76%

98.99%

99.30%

99.30%

99.30%

99.46%

Most OEMs’ focus for now is on Comfort & Convenience service category. SBD foresees a rapid shift toward Safety and Security services in the coming 
years due to increasing regulations making safety features (i.e., e Call and b Call) mandatory and stressing the importance of reliability.
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Key Findings

Legends
Services via Cellular, Local or 

Smartphone
Services via Smartphone duplication

Services in packages pricing summary 

66%

33%

OEM Group

Connected

services

Package Price Range ($)

1,100-9,220 1,825 400-1,800 1,200-2,780 945-3,295 1,600-1,645 1,040-6,150 1,500-2,700

Safety

Security

Maintenance

OTA

Navigation

Infotainment

Convenience & 
Remote services

UBI

EV Specific

Driver behavior 
coaching

Key Takeaways

• Most connected services coming with packages are 
offered through cellular (Built-in or brought-in), Local 
or smartphone connections.

• Only Ford and Stellantis feature also Navigation and 
Infotainment with smartphone duplication. Ford also 
offers Convenience & Remote Services.

• GM and Stellantis are the two groups that offer the 
most service categories through packages, including 
all of them except for EV-Specific and In-car services 
of driver behavior.

• Subaru is the group that features the least number of 
service categories via package providing only OTA. 

• Regarding pricing, GM is the only group that offers a 
fixed package price, while all the others offer a range 
with significant price differences at times.

• The widest pricing range, as well as the highest price, 
are offered by Ford whose most expensive package 
reaches $9220.

• Hyundai Group instead features the lowest package 
price, starting at $400.

Service packages

Overview

The chart displays a summary of the package pricing for
connected services for each OEM group featuring
services in packages. It also distinguishes the
connectivity type used by each group to access the
different service categories grouping Cellular, Local, or
smartphone, against smartphone duplication.
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Summary Tables

Service Category Common Functional mapping

Convenience & Remote Services

Features : Call Centre Concierge / iCall, Virtual 
Personal Assistant, Wi-Fi Hotspot, Remote 
Vehicle Access, Vehicle Locator, Remote Climate 
Conditioning, Remote Device: Car to Home, 
Remote Device: Home to Car, In-Vehicle 
Payment

UBI (User Based Insuarance)

EV-Specific

Features : Charging Station Information, 
Charging Station Transaction, Remote Charging 
Control

Driver behavior coaching

Functional Mapping of Connected Services (3/3)

Functional mapping

Connected 
Services 
Platform

Electrical 
System

Digital Cockpit

Embedded 
Comms

External Device

Connected 
Services 
Platform

3rd Party Cloud 
Services

Embedded 
Comms

Connected 
Services 
Platform

Electrical 
System

Digital Cockpit

3rd Party Cloud 
Services

Embedded 
Comms

External Device

Call Centre

Available in all the features of the connected 
services

Available in some features of the connected 
services

Connected 
Services 
Platform

Digital Cockpit

Embedded 
Comms

External Device
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Contact SBD Automotive

Contact Us

USA UK Germany India China Japan

Garren Carr
North America
garrencarr@sbdautomotive.com
+1 734 619 7969

SBD Japan Sales Team
Japan, South Korea & Australia
postbox@sbdautomotive.com
+81 52 253 6201

SBD China Sales Team
China
salesChina@sbdautomotive.com
+86 18516653761

Andrea Sroczynski
Germany, North & East Europe 
andreasroczynski@sbdautomotive.com
+49 211 9753153-1

Luigi Bisbiglia
UK, South & West Europe
luigibisbiglia@sbdautomotive.com
+44 1908 305102

Do you have any questions?

If you have any questions or feedback about this 
research report or SBD Automotive’s consulting services, 
you can email us at info@sbdautomotive.com or discuss 
with your local account manager below.

Book a meeting

info@sbdautomotive.com
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